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Celebrating four years of growth for the
industry and our report.

Coinciding with the 44th FIPP World Congress in Portugal this June, we are delighted to
launch the latest edition of our Global Digital Subscription Snapshot, in partnership with
Piano. This edition of the report hits a couple of milestones of its own.

It's now almost four years to the day that we've been producing these reports, which have
firmly cemented themselves in our annual research calendar.

Back in 2018 when we first began, data was collated on 45 publishing brands and showed a
combined global digital subscription reach within the industry of 9.8 million. In this latest
edition, we have a total of 121 individual titles included, with a global reach of 37.8 million
subscriptions. Indeed, The New York Times alone now stands at 9.5 million subscribers and
10.9 million gross subscriptions.

The quarterly report now also covers streaming services, which takes the total number of
entities in this latest issue up to 191. And new for this year, we've also made historic data
available to all members in spreadsheet format via FIPP.com, so you can get in and use the
numbers yourself.

This is a good opportunity for me to take a moment to thank all of the contributors who
have worked on the report over the past few years, as well as those who have read it, and in
particular thanks once again to Piano, who have been diligent supporters of this vital
industry research throughout.

When we look at the latest set of data, the real headline takeaway is that publishers seem
to be chugging along at a healthy post-pandemic rate, while streaming services have lost a
bit of steam as new arrivals have served in part to cannibalise, rather than expand, the
market.

For many this may make for surprising reading, given that when we started these reports the
growth of streaming services looked unstoppable. Conversely, there has been a sense in the
industry this year that the global exit from lockdown could have prompted a significant
drop-off in publication subscriber numbers, whereas so far this does not appear to be the
case.

Again leading the charge on this front is The New York Times, where the data shows that
across their brands and verticals, each subscriber in the ecosystem has an average of 115
subscriptions (based on the above figures of net subscribers = 9,445,000, gross
subscriptions = 10,877,000).

As we move into a new era in media, and the ‘Cookiepocalypse’ moves closer to becoming a
reality, it's obvious that the shift towards reader revenues has been a smart one, and we
would expect to see further innovations in this area ahead.

James Hewes
President and CEO, FIPP




Key Stats

Publishing
+9 +8.3%
121 37.8m
Titles Digital-only subscribers Change vs. previous report
+1 +10.9%*
21 24.5m
Groups Digital-only subscribers Change vs. previous report
El Espanol Zetland Heise+

Jond 458.8% O +55.6% +55.2%

Dow Jones Grupo Clarin Vocento

Giroup +57.6% °°W +22%  ©oP +21.3%

Streaming
38 1.29bn - 10587
°
Video services Paying subscribers Change vs. previous report
11 928m ] 361
Music services Paying subscribers Change vs. previous report
Peacock TV Binge Alt Balgji

Video R QL L% V1O +35.6% 9 +33.8%

NetEase Music Tencent Music (Group) Spotify

Music +51'2% Music +12.6°/o Music +1.1%

Figures shown reflect changes since our last report. As not all entities release information periodically, the basis for comparison
may span multiple quarters and should not be viewed as a measure on period on period performance.
*New York Times Group excluded from calculation to provide more accurate report on report comparison
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Publisher Talking Points

The New York Times In its most recent results call, The New York Times
on track to reach 15 reported a decrease in net profits for the first
o X quarter to $6.3m, mainly due to its acquisition of
million subscribers loss-making The Athletic.
by 2027

Yet CEO Meredith Kopit Levien remained upbeat
about the results. Levin was reported as saying
that the company is off to a strong start to achieve
its goal of reaching 15m subscribers by the end of
2027.

The New York Times has been on an acquisition
spree, recently adding The Athletic and Wordle to
the fold. Wordle, the addictive word game which
restricts users to one game a day, has reportedly
brought tens of millions of new users to the Times.

The New York Times now has more than 83m
subscribers, but including The Athletic, the group
has 9.59m net subscribers. More impressive
perhaps is that the company has grown its number
of gross active subscriptions to 10.85m, showing
that it is successfully managing to cross-sell its
brands and brand verticals to its core subscriber
base.

If figures for print subscriptions are included, the
company now boasts 11.6m active subscriptions.

The New York Times — Digital-only subscribers (NYT brands)

9,000,000
8,000,000
7,000,000
6,000,000
5,000,000
4,000,000
3,000,000
2,000,000
1,000,000

0

Q2 Q3 04 Q1 Q2 @3 Q4 Q1 Q2 Q3 04 Q1 Q2 @3 Q4 Q1 Q2 Q3 Q1 Q2

2017 2018 2019 2020 2021 2021

@FiPP | piano



https://nytco-assets.nytimes.com/2022/05/NYT-Press-Release-3.27.2022-Final-O2ACvs2.pdf

Digital subscription
market to be worth
$1.5 trillion by 2025
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Publisher Talking Points

According to a new report published by subscription
management solutions provider Lineup, the total
market for digital subscriptions is currently worth
S650bn and will grow to $1.5tn by 2025,

The report highlights seven subscription trends for
publishers:

1 Post-pandemic, subscriptions will have staying
power

Subscriptions will continue to grow beyond the
media model

Content creators will drive subscription offerings
Subscriber commitment issues will persist
Substack growth will challenge publishers
Personalisation remains paramount

Green consumerism will drive the death of low-
value print

N

NoOo oW

The report states the subscription economy has
been growing since before the pandemic. Whilst the
increasing number of options available to users
initially created some concern about subscription
fatigue, the pandemic has shown that subscriptions
have staying power, as many publishers continue to
register record growth post the pandemic.

While subscriptions continue to present an
attractive revenue opportunity for publishers, the
report points out that they will face increasing
competition from other media companies as well as
other industries such as fashion, hospitality and
travel. Even fast-food brands like Taco Bell have
jumped on the subscription train. It offers a Taco
Lover's Pass that allows subscribers to redeem one
taco a day for 30 consecutive days.

The report further states that the increasing
popularity of content creators on platforms like
Instagram, YouTube and TikTok could potentially
open up another subscription avenue

for publishers. It suggests that publishers could
partner with content creators and

influencers to expand their reach.



https://whatsnewinpublishing.com/digital-subscription-economy-to-grow-to-1-5t-by-2025-key-trends-for-publishers/

Publisher Talking Points

TikTok to test Short-form video content platform TikTok
subscriptions has oqnﬁrmed t‘ho}t it has stqrted testing support
for paid subscriptions, opening up the way for
content creators on the site to monetise their
content beyond advertising revenue.

TikTok is considered to have one of the best
content algorithms in the business, helping it serve
up addictive content that keeps users glued to
their screens.

It has rapidly grown to become a major challenger
for established social media platforms and is

hugely popular with younger audiences. And where
younger audiences go, advertising tends to follow.

TikTok has already released a number of products
to help creators monetise their content. Their
Creator Next hub provides creators with a number
of monetisation tools, and it introduced a tipping
feature for eligible creators after running a similar
small-scale experiment.

Instqgrqm follows Instagram has announced that is it trialling
subscriptions to help creators earn recurring

Facebook’s lead and monthly income from their content.

introduces
subscriptions Parent company Meta has rolled out a host of
monetisation tools for creators as it struggles to
keep hold of younger audiences who are leaving it
in droves for platforms such as TikTok.

Meta's offering to creators spans subscriptions,
brand sponsorship, advertising and even bonuses
directly from Instagram and Facebook as part of
Meta’s S1bn investment in creators.

Creators will be able to offer exclusive content and
benefits, and Meta claims the benefit is that
creators can do this on the same platform where
they are already enjoying high levels of
engagement with their existing audiences.
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https://www.theverge.com/2022/1/20/22893954/tiktok-testing-paid-subscriptions-creators
https://business.instagram.com/blog/subscriptions-creators-instagram-recurring-monthly-income?locale=en_GB

Elon Musk plans
shake-up of Twitter
Blue
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Publisher Talking Points

Its trial of the subscription service is initially only
available in the United States and will allow creators
to provide exclusive live broadcasts and stories to
their users.

Subscribers will also get badges to make them
stand out when they comment on a creator's posts.

Meta is offering the service free of charge on both
Facebook and Instagram, and claims that it will not
collect any fees from creators until at least 2023.

If his take-over bid for Twitter is successful, Elon
Musk plans to shake up Twitter Blue, Twitter's first
subscription product.

Launched in 2021, the premium subscription feature
acts as a news aggregator and is priced at $2.99
per month.

It is available in the US, Canada, Australia and New
Zealand but Twitter is yet to publicly disclose how
many subscribers the service has attracted.

According to Reuters, Musk plans to shake up the
service by lowering its price point, banning
advertising and allowing users to pay for a
subscription using cryptocurrencies such as
dogecoin.

Musk stated in a tweet that he would lower the price
to $2 per month, but would require users to pay for
12 months in advance. Accounts could be
suspended with no refund if used for spam or scam
content.

Musk took a strong stance against allowing
advertising, saying that the power of corporations
to dictate policy on the social media platform is
greatly enhanced if it relies on advertising as @
revenue source.



https://www.reuters.com/technology/musk-proposes-twitter-blue-subscription-shake-up-days-after-disclosing-92-2022-04-10/

Alternatives
Economiques uses
newsletter walls to

boost conversion

The Guardian to test
paywall on news app
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Publisher Talking Points

Many of the titles in this report have enjoyed
tremendous success with hard paywall strategies,
but a one-size-fits-all approach doesn't work for all
publishers.

Newsletter walls offer publishers an additional
route to bring readers into their ecosystems and
entice them with unique content. French publisher
Alternatives Economiques (AE) has successfully
employed this approach which has helped them
increase their paywall conversion rates by an
impressive 40%, reports What's New in Publishing.

Their approach is to first present users with a
newsletter wall blocking content, then asking users
to sign up for a weekly newsletter in exchange for
free articles.

Newsletter walls allow for content discovery,
increased engagement and the opportunity to
develop a strong, lasting relationship that supports
their subscription conversion rate.

AE constantly A/B test their newsletter wall and
has found that simple changes to wording and
sticking to simple designs are the most effective at
driving sign-ups.

The publisher has achieved over 360,000
newsletter subscribers, allowing it to gain valuable
insight into the content that interests their
audience.

In a precarious balancing act between its newfound
subscription-based commercial success and its
commitment to remain an open press outlet that's
free to users on the web, The Guardian

has announced that it will start experimenting with
a paywall on its news app.

The company will target the experiment toward a
limited number of regular users to deliver insight on
the best pricing model for those using their app.



https://whatsnewinpublishing.com/newsletter-walls-how-a-french-publisher-is-innovating-to-increase-its-subscriber-base/
https://www.ft.com/content/81d361fe-fa81-4223-8321-a872168c91e3

A new type of
newspaper for ltaly
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Publisher Talking Points

It's a dramatic step for a publisher that is renowned
for spearheading the membership approach whilst
remaining committed to open content and
advancing liberal press across the world. News
apps are increasingly seen as a vital way for
publishers to convert committed readers.

More than 12 years after its launch, Il Post has
become ltaly’'s most successful member-funded
news site.

Il Post's journey to a member model has been a
rollercoaster ride with the title oscillating between
loss-making and profitable over the years.

But Il Post seems to have tapped into the needs of
[taly’s younger audiences and like The Guardian,
has made a success of running a membership
model without putting up a hard paywall.

The site currently has more than 50,000 paying
members. Press Gazette spoke to Luca Sofri about
his business model.

Sofri states that the newspaper market in Italy is
very different from the rest of Europe. He describes
the Italian newspaper market as fixed in its ways,
and as contaminated by tabloid language and
staid approaches to get people’s attention.

Il Post was originally launched with the chief
intention of simply explaining things better than its
peers, rather than intentionally targeting younger
audiences.

This approach, however, found resonance with
younger readers as it offered something they
simply couldn’t find in other Italian news media.

Younger audiences now make up a sizable chunk of
Il Post's membership since the scheme launched in
2019, helping the title thrive going into the
pandemic.



https://pressgazette.co.uk/interview-il-post-luca-sofri/

Quartz moves to a
membership model

News media pitch
value of quality
journalism amid war in
Ukraine
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Publisher Talking Points

Launched ten years ago as a challenger brand to
established financial media, Quartz has been on a
bumpy ride over the last few years.

The once prominent brand was acquired from
Atlantic Media by Uzabase in 2018, taken private
by management in 2020, and this year again
changed hands after being acquired by G/O Media.

G/O Media is a private equity-owned digital media
conglomerate that relies on cheap, programmatic
ads for most of its revenue. The firm has informed
staff that there will be no layoffs either before or
after the buy-out.

Two weeks before the sale to G/O Media became
public, Quartz announced that it would get rid of its
paywall, and would instead be launching a
membership model.

The title will, however, retain its paid premium
newsletters which will be exclusively available to its
paying members. The cost for an annual
membership will be S50.

INMA reported that news brands are increasingly
leveraging their journalistic qualities in an attempt
to gain subscribers amid the war in Ukraine.

Their research investigated how many publishers
have changed the content of their subscription
landing pages and found that 72% of the top 50
news brands now include content with positioning
that focuses on their credentials and the
importance of quality journalism.

14% of these brands also directly promoted their
coverage of the war in Ukraine on their landing

pages.



https://qz.com/2154695/quartz-is-taking-down-the-paywall-on-qz-com/
https://www.inma.org/blogs/reader-revenue/post.cfm/news-media-publishers-pitch-the-value-of-journalism-during-ukraine-invasion

Le Monde expands
with the launch of
English language
product

Hearst invests in
new data and
product hub as
digital subscriptions
take off
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Publisher Talking Points

As part of its ambitious plans to reach 1m
subscribers by 2025, Le Monde announced in April
that it will be launching its first-ever English
language product.

Within the first week of launch, the English
language site attracted 1,000 new subscribers and
the company hopes to see this increase to 30,000
by year-end.

They see the English language site as a critical
component to achieving their goal for international
readers to eventually comprise 25% of their Im
subscription target.

According to areport in Adweek, Le Monde views
the US market in particular as an attractive one to
target as it is more mature from a subscription
perspective than the French market. Le Monde
estimates that it could hit a subscriber ceiling in
France soon, and by their own estimates they've
already captured 70% of the domestic market.

Hearst Newspapers kicked off 2022 with plans to
invest in a new shared development hub for the

group.

The hub will include more than 20 new specialists
spanning fields like product, data and design. This
will be the single largest digital expansion ever for
the group, according to an article in Poynter. The
announcement comes fresh on the heels of
Hearst's most successful year in history for growing
digital subscribers.

Hearst ended 2021 with 300,000 digital-only
subscribers, an increase of 50% from the previous
year.

The hub will be a shared, central resource
supporting the group’s 24 daily and 52 weekly titles.
[ts focus will be to develop new tools and products
which can be deployed across the group.



https://www.adweek.com/media/publisher-le-monde-plans-english-speaking-subscribers/
https://www.poynter.org/business-work/2022/coming-off-big-digital-subscription-growth-hearst-newspapers-plan-a-new-data-and-product-hub-for-2022/

Netflix sees first
loss of subscribers
in 10 years

Disney+ adds 7.9m
subscribers
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Streaming Talking Points

After more than 10 years of successive growth,
Netflix reported a loss of 200,000 subscribers in
the first quarter of 2022, ending the quarter with
221.6m subscribers.

The drop is largely attributable to the streaming
platform suspending 700,000 accounts in Russia
where it was enjoying explosive growth.

During its result call, the company did caution that
it expects to lose an additional 2m subscribers in
the next quarter, sending stocks in the streaming
platform plummeting by 35% after the
announcement.

Netflix seems to be facing stiff headwinds from
increased competition and changing post-
pandemic viewing habits. Traditional broadcasters
are also gaining market share with lower-priced,
ad-funded subscription offers.

As a result, Netflix has announced that it will start
running trials to crack down on users who share
passwords with different households. While the
company will still allow passwords to be shared
amongst different households, such subscriptions
will attract premium pricing.

The company is also reportedly contemplating
introducing a lower-priced subscription tier which
will include advertising. Industry commentators
suggest that such a move could be one of the
biggest disruptions to the European TV market
since the arrival of Sky, due to Netflix's wealth of
first-party data from logged-in users.

Disney+ has managed to keep up its monumental
growth by adding 7.9m subscribers in the first three
months of 2022, easily beating analyst
expectations of 52m new subscribers.



https://www.thedrum.com/news/2022/04/20/netflix-subscribers-plunge-here-s-what-its-new-advertising-model-could-look

CuriosityStream sees
a 50% jump in
subscribers
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Streaming Talking Points

According to areport in Variety this represents a
year-on-year growth of 33% for the streaming
platform.

The results contrast strongly with Netflix's
performance during the first quarter and Disney
predicts that growth in the 2nd half of its fiscal year
will be even stronger.

Disney+ did take a $1bn hit as it issued early
cancellations to content licensing deals to
repatriate content back to its own platforms.

Once subscriptions from Disney-owned Hulu and
ESPN are added to those of Disney+, the group
boasts 205m subscribers in total.

If Disney can maintain this trajectory it could soon
overtake Netflix's total subscriber base which
currently totals 221m.

CuriosityStream, a high-definition documentary
streaming service started seven years ago by
Discovery Communications founder John
Hendricks, saw a 50% increase in subscribers last
year.

It now boasts 23m subscribers. The service is
available in 175 countries and subscriptions start at
$2.99 for HD streaming increasing to $9.99 for 4k
quality streaming.

Revenue earned for 2021 was $71.3m, up 80% from
the previous year. The service offers a way for
production companies to monetise their content
directly to audiences and it is also growing
increasingly popular with content creators.

[t allows content creators the opportunity to derive
subscription revenue directly from their own
audiences, usually built up on platforms such as
YouTube.



https://variety.com/2022/digital/news/disney-plus-march-2022-earnings-1235264311/
https://wtop.com/business-finance/2022/03/silver-spring-documentary-company-sees-jump-in-global-subscribers/

Paramount losses add
up as subscribers grow
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Streaming Talking Points

Many content creators find that YouTube's
algorithm makes their videos less discoverable if
they are deemed to contain controversial
information.

And, unless YouTube users have a premium
YouTube subscription, it's challenging for audiences
to stay in a content creator’s library of work as
YouTube's algorithm will try to push audiences into
more popular content that it can more easily
monetise through advertising.

CuriosityStream recently invested in Nebula,
another content creator-driven streaming platform
focusing on informative, educational videos. Nebula
currently boasts 500,000 subscribers and has
recently added online classes to its platform.

Paramount continues to enjoy rapid growth across
its platforms including Paramount+, but its
streaming service remains unprofitable and
investors are taking note.

Paramount saw its stock drop after it announced
its latest results. Combined with streaming losses,
the company is also seeing revenue from its legacy
movie studio and television operations decline.

The company has a stated strategy to grow the
scale of its subscription base at the cost of short-
term profitability, with a view to long-term scale
and profitability.

While streaming revenue was up 82% to $11bn,
losses in the streaming business tripled to S456m
as the company pours money into content and
marketing.

Paramount+ alone has notched up 40m

users, and across all of Paramount’s streaming
platforms, it has 62m subscribers

globally.



https://www.barrons.com/articles/paramount-streaming-subscribers-earnings-51651585856

Spotify revenue up
despite modest
subscriber growth

Tencent and NetEase
see growth as Spotify
flatlines.
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Streaming Talking Points

In its latest results, Spotify reported that it added
2m new subscribers in the first quarter of 2022,

The modest performance was largely attributable
to the streaming service pulling out of Russia in the
wake of the war in Ukraine.

The service disconnected 1.5m subscribers in the
winddown of its operations in Russia.

The company announced a 24% increase in
revenues to €2.66bn and reported an operating
loss of €6m for the quarter compared to a €14m
profit for the same quarter last year.

Spotify continues to aggressively build out its
library of podcasts, and the service now has more
than 4m podcasts.

Chinese music streaming services enjoyed strong
growth in the first three months of the year.

Tencent Music Entertainment, which owns a number
of streaming platforms including QQ Muci, Kugou
Music and Kuwo Music, added 4m subscribers in
the first quarter. This brings its total to 80.2m.

Netease, another Chinese music streaming
platform, enjoyed even stronger growth adding 7.8m
subscribers in the first quarter. This brings its total
to 36.7m paying subscribers.

While the growth of these music streaming services
is impressive, revenue per subscriber for the
Chinese services remains modest when compared
to Spotify.

Spotify earns an average of S4.91 per subscriber,
compared to Tencent's $1.31 and Netease’'s S1.01



https://musically.com/2022/04/27/spotify-q1-2022-financials/
https://www.musicbusinessworldwide.com/tencent-music-netease-cloud-music-both-added-more-paying-music-users-than-spotify-in-q1/

Publisher Title Data 1/7

The New York Times*™** 8328000 2022 Q2 Source . USD 4.25 / week
USA Wall Street Journal 3,000,000 2022 Q2 Source 345 USD 38.99 / month
USA Washington Post 2,700,000 2021 Q4 Source No change USD 10 / 4 weeks
USA The Athletic*** 1117,000 2022 Q2 Source 475 USD 7.99 / month
USA The Weather Channel 1,025,000 2022 Q2 Source New entry USD 499 / month
UK (meiﬁsr;dlogubs) 1,000,035 2022 Q1 Source No change Not applicable
UK Financial Times 1,000,000 2022 Q1 Source No change GBP 35 / month
USA Substack 1,000,000 2021 Q4 Source No change varies
China Caixin 850,000 2022 Q2 Publisher 21.43 RMB 58 / month
Japan Nikkei.com 816,682 2021 Q2 Publisher No change JPY 4277 | month
USA Medium 725,000 2021 Q1 Source No change USD 5 / month
Germany Bildplus** 603,284 2022 Q2 Source 150 EUR 7.99 / month
USA The Daily Wire 600,000 2022 Q2 Source New Entry USD 14 /month
UK The Telegraph 577720 2022 Q2 Source 15.54 GBP 12.99 / month
UK/Global (leggci”fgfetv/jfeily) 568,414 2021 H2 Source No change  GBP 19.99 / month
USA Barrons 535,000 2021 Q2 Source No change USD 19.99 / month
India MoneyControl Pro 505,000 2022 Q1 Publisher No change INR 129 / month
USA America's test Kitchen 500,000 2021 Q3 Source No change USD 3995 / year
USA LA Times 500,000 2022 Q2 Source 1111 USD 4 / week
UK The Times/Sunday 421,000 2022 Q2 Source 10.79 GBP 26 / month

* Denotes changes since last reported — does not serve as a period on period comparison

** Includes digital and e-paper subs

***Net subscriber base of 1,117,000, gross subscriptions of 1,257,000

*** Net subscriber base of 8,328,000 with gross subscriptions of 2,620,000

Prices shown are obtained using VPN and exclude promotional offers. Prices shown in your location may vary owing to
geo-targeting, promotional offers and local currently offers
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https://nytco-assets.nytimes.com/2022/05/NYT-Press-Release-3.27.2022-Final-O2ACvs2.pdf
https://newscorp.com/wp-content/uploads/2022/05/Q3-FY2022-Earnings_FINAL_5-May-2022-1230pm.pdf
https://www.wsj.com/articles/washington-post-grasps-for-new-direction-as-trump-era-boom-fades-11639695007
https://nytco-assets.nytimes.com/2022/05/Q1-2022-10-Q.pdf
https://pressgazette.co.uk/digital-news-subscriptions-ranking/
https://pressgazette.co.uk/the-guardian-hits-1m-paying-digital-readers-including-500000-outside-the-uk/
https://www.axios.com/financial-times-million-digital-only-subscribers-374d5e3a-a0e1-458f-a46f-fc14f2344a03.html
https://www.niemanlab.org/2021/11/substack-celebrates-one-million-paid-subscriptions/
https://www.axios.com/medium-subscribers-buyout-ev-williams-88549883-dd36-4bb6-88cf-089cf174648d.html
http://ausweisung.ivw-online.de/index.php?i=12&mz_pc=
https://www.forbes.com/sites/andymeek/2022/04/09/the-daily-wire-for-the-first-time-reveals-the-size-of-its-paid-subscriber-base/?sh=1079dcbe4a2a
https://pressgazette.co.uk/telegraph-2021-profit/
https://www.abc.org.uk/Certificates/50541261.pdf
https://talkingbiznews.com/they-talk-biz-news/as-it-turns-100-barrons-hits-record-745000-subscribers/
https://flashesandflames.com/2021/07/16/will-atk-cooking-go-global/
https://pressgazette.co.uk/digital-news-subscriptions-ranking/
https://newscorp.com/wp-content/uploads/2022/05/Q3-FY2022-Earnings_FINAL_5-May-2022-1230pm.pdf

Global
France
UK
ltaly
USA
Argentina
France
Brazil
Brazil
USA
Poland
USA
USA
France
USA
Norway
Sweden
France
Canada

Germany

Publisher Title Data 2/7

Readly

(content aggregator)
Le Monde

The Guardian
(subscribers)

Corriere della Sera
Bloomberg Media
La Nacion
L'Equipe
O Globo
Folha de S&o Paulo
The Atlantic
Gazeta Wyborcza
The New Yorker
Business Insider
Le Figaro
Boston Globe
Verdens Gang (VG)
Dagens Nyheter
Mediapart
The Globe and Mail

Weltplus**

420,135

420,000

419541

384,000

375,000

343,000

332,000

306,000

300,000

300,000

280,000

279,032

250,000

250,000

244190

240,000

220,000

213,533

208,600

200,097

2021 Q2

2022 Q2

2021 Q4

2022 Q1

2022 Q2

2022 Q1

2021 Q3

2022 Q1

2022 Q1

2022 Q1

2022 Q1

2020 Q4

2021 Q1

2022 Q1

2022 Q2

2021 Q3

2021 Q3

2022 Q1

2022 Q2

2022 Q2

Source

Source

Source

Source

Source

Source

Source

Source

Source

Source

Source

Source

Source

Source

Source

Source

Source

Source

Source

Source

No change
5.00
No change
971
714
-2.00
No change
No change
No change
No change
No change
No change
No change
1111
-6.08
No change
No change
-2.94
2271

8.49

*  *Denotes changes since last reported — does not serve as a period on period comparison

*  **Includesdigital and e-paper subs

GBP 999 / month
EUR 9.99/month
GBP 11.99 /month
EUR @ / month
USD 29.90 / month
ARS 650 / month
EUR 7.99 / month
BRL 24,20 / month
BRL 29,90 / month
USD 59.99 / year
PLN 1670 / 4 week
USD 9.99 / month
USD 12.95 / month
EUR 9.90 / month
USD 2772 | 4 week
NOK 39 / week
SEK 349 / month
EUR 9.90 / month
CAD 6.99 / month

EUR 9.99 / month

*  Prices shown are obtained using VPN and exclude promotional offers. Prices shown in your location may vary owing to
geo-targeting, promotional offers and local currently offers
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https://corporate.readly.com/files/Financial-Reports/Readly-Q2-2021-vF.pdf
https://pressgazette.co.uk/le-monde-international-expansion-digital-subscribers/
https://www.theguardian.com/gnm-press-office/2021/dec/14/the-guardian-reaches-one-million-digital-subscriptions-milestone#:~:text=The%20company%20has%20grown%20its,87%25%20in%20just%20three%20years.&text=At%20the%20end%20of%20November,180%20countries%20around%20the%20world.
https://www.rcsmediagroup.it/en/press-release/press-release-board-of-directors-results-at-31-december-2021/
https://www.poynter.org/business-work/2022/bloomberg-media-success-pandemic-explosive-growth/
https://viafoura.com/news/la-nacion-launches-viafoura-conversations/
https://eronid.com/the-lequipe-group-is-working-on-its-relaunch
https://www.statista.com/statistics/741223/leading-newspapers-in-brazil-by-digital-subscriptions/
https://www.statista.com/statistics/741223/leading-newspapers-in-brazil-by-digital-subscriptions/
https://pressgazette.co.uk/interview-atlantic-chief-executive-nicholas-thompson/
https://whatsnewinpublishing.com/wyborcza-club-how-a-polish-newspaper-used-editorial-participation-to-land-280k-digital-subs/:~:text=For%20any%20newspaper%2C%20280%2C000%20digital,heels%20of%20Bloomberg%20(350k).
https://pressgazette.co.uk/digital-news-subscriptions-ranking-100k-club/
https://www.pressgazette.co.uk/henry-blodget-interview-why-insider-still-thriving/
https://www.gxpress.net/index.php/article/7536/digital-growth-and-profit-margins-secure-future-for-figaro-brand
https://www.bizjournals.com/boston/news/2022/05/12/boston-globe-shows-growth-in-digital-subscriptions.html
https://www.subscrybe.com/norway-is-a-leader-in-the-making/
https://www.dn.se/leaks/
https://blogs.mediapart.fr/edwy-plenel/blog/180322/mediapart-celebrates-its-14th-anniversary
https://pressgazette.co.uk/digital-news-subscriptions-ranking/
http://ausweisung.ivw-online.de/index.php?i=12&mz_pc=

Publisher Title Data 3/7

Australia The Australian 200,000 2020 Q3 pv digest No change USD 40 / 4 weeks
USA National Geographic 182,449 2021 Q4 Source No change USD 2.99 / month
Spain El Pais 164,200 2022 Q2 Source 36.83 EUR 10 / month
USA Wired 163,201 2020 Q4 Source No change GBP 1.99 / month
Brazil O Estado de SP 155,000 2022 Q1 Source No change BRL 19,20 / month
Finland Helsingin Sanomat 140,000 2021 Q4 Source No change EUR 17.90 / month
Norway Aftenposten 140,000 2022 Q1 Source No change NOK 279 / month
Norway +Alt (Amedia) 140,000 2021 Q4 Source 16.67 DDK 249 / month
USA san Francisco 140,000 2022 Q1 Source New Entry  USD 499 / week
Chronicle
Germany SZ Plus ** 136,337 2022 Q2 Source 13.44 EUR 9.99 / month
ltaly La Repubblica 134,000 2021 Q2 Source No change EUR 9.99 / month
Sweden Expressen 125,000 2021 Q3 Source No change SEK 79 / month
Norway Dagbladet Pluss 115,364 2021 Q1 Source No change NOK 29 / week
UK Tortoise 110,000 2021 Q2 Source No change GBP 100 / year
Brazil Valor Economico 108,959 2022 Q1 Source No change BRL 60,920 / month
Australia The Daily Telegraph 100,000 2021 Q1° Source No change  AUS 28 / 4 weeks
UK Mail+ 100,000 2022 Q2 Source 17.65 GBP 10.99 / month
USA PunchBowl News 100,000 2021 Q4 Source New Entry USD 30 / month
USA Mlimmeeipelie Sitels 99,449 2022 Q2 Source -250 USD 17.6 / & weeks
Tribune
Ze“('jgvmd New Zealand Herald 99,000 2022 Q1 Source 4776 NZD 5 / week

*  *Denotes changes since last reported — does not serve as a period on period comparison

*  **Includesdigital and e-paper subs

*  Prices shown are obtained using VPN and exclude promotional offers. Prices shown in your location may vary owing to
geo-targeting, promotional offers and local currently offers
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https://pressgazette.co.uk/digital-news-subscriptions-ranking-100k-club/
https://www.prisa.com/en/noticias/notas-de-prensa/el-pais-supera-en-solo-dos-anos-los-200.000-suscriptores
http://ausweisung.ivw-online.de/index.php?i=12&filter=0&sort=&mz_pc=202104
https://www.statista.com/statistics/741223/leading-newspapers-in-brazil-by-digital-subscriptions/
https://www.niemanlab.org/2021/10/how-finlands-helsingin-sanomat-has-built-digital-success-through-diamonds-in-the-rough/
https://www.inma.org/blogs/ideas/post.cfm/with-80-of-revenues-from-subscriptions-aftenposten-focuses-on-journalism#:~:text=Aftenposten%20alone%20has%20close%20to%20140%2C000%20digital%2Donly%20subscribers.
https://www.inma.org/blogs/conference/post.cfm/from-fast-testing-to-an-open-house-paywall-experimentation-drives-subscriptions?_zs=kEW8N1&_zl=mitV6
https://www.poynter.org/business-work/2022/coming-off-big-digital-subscription-growth-hearst-newspapers-plan-a-new-data-and-product-hub-for-2022/
http://ausweisung.ivw-online.de/index.php?i=12&mz_pc=
https://www.journalism.co.uk/news/decisions-decisions-how-news-organisations-are-weighing-up-long-term-revenue-models/s2/a830359/
https://www.inma.org/blogs/ideas/post.cfm/expressen-s-call-to-action-button-increases-digital-traffic-conversions?_zs=hiaNL1&_zl=J8PQ6
https://newsy-today.com/super-growth-for-dagbladet-pluss/
https://variety.com/2021/biz/news/caa-signs-tortoise-media-podcasts-1235004417/
https://www.statista.com/statistics/741223/leading-newspapers-in-brazil-by-digital-subscriptions/
https://www.dailytelegraph.com.au/news/nsw/the-daily-telegraph-reaches-100000-digital-subscribers/news-story/551e55854bb45de5e786eda28a6b1ba6
https://pressgazette.co.uk/digital-news-subscriptions-ranking/#:~:text=In%20the%20UK%2C%20the%20Mail%2B,including%2083%2C000%20digital%2Donly%20subscribers.
https://www.ft.com/content/0b34cbd7-041a-40c7-a1c7-6dd3b9958570
https://pressgazette.co.uk/digital-news-subscriptions-ranking/
https://www.nzherald.co.nz/business/nz-herald-audience-numbers-continue-to-climb-readership-up-56-per-cent/5UOGN4NCVWXSQ5YBTZYB4F34BA/

Publisher Title Data 4/7

Vanity Fair 96,000 2020 Q4 Source No change USD 29.99 / year
Spain El Mundo 91,000 2022 Q2 Source 1375 EUR 575 / month
Germany (previ:;;AZﬂ 90,545 2022 Q2 Source 1397 EUR 1180 / week
USA Seattle Times 81,000 2022 Q1 Source No change USD 399 / week
South Africa Netwerk24 80,200 2021 Q4 Source No change ZAR 75 / month
ltaly Gazzetta 80,000 2022 Q1 Source New Entry EUR 9.99 / month
Brazil Zero Hora 76,027 2022 Q1 Source No change BRL 11.90 / month
Argentina La Voz del Interior 72,209 2022 Q1 Publisher No change ARS 850 / month
Slovakia Dennik N 66,500 2022 Q2 pv digest -221 EUR 4.99 / month
Spain El Diario 66,000 2022 Q2 pv digest No change EUR 8 / month
India Bloomberg Quint 65,000 2022 Q1 Source New Entry INR 47 / month
France Les Echos 63,000 2020 Q4 pv digest No change EUR 18 / month
USA Slate+ 60,000 2020 Q1 Source No change USD 119 / year
USA Philadelphia Inquirer 60,000 2022 Q1 Source No change USD 3.99 / week
France Le Parisian 60,000 2022 Q1 Source 50.00 EUR 7.99 / month
France Libération 56,000 2021 Q3 Source 40.00 EUR 1490 / month
USA Dallas Morning News 52,930 2021 Q2 Source No change USD 3.99 / week
Austria Kleine Zeitung 50,000 2020 Q1 Source No change EUR 18.99 / month
Spain La Vanguardia 50,000 2021 Q3 Source No change EUR 7.99 / month
Sweden The Local 50,000 2022 Q1 Source No change SEK 49 / month

*  *Denotes changes since last reported — does not serve as a period on period comparison

*  **Includesdigital and e-paper subs

*  Prices shown are obtained using VPN and exclude promotional offers. Prices shown in your location may vary owing to
geo-targeting, promotional offers and local currently offers
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https://www.ft.com/content/7500477a-02ed-4e96-8e78-72ac6e6cab97
https://dircomfidencial.com/medios/aloysio-araujo-nuevo-director-de-suscripciones-de-vocento-20220512-1612/
http://ausweisung.ivw-online.de/index.php?i=12&mz_pc=
https://pressgazette.co.uk/seattle-times-digital-subscription-number-hits-81000/
https://mybroadband.co.za/news/internet/423918-news24-and-netwerk24-grow-subscriptions-raking-in-r11-million-per-month.html
https://www.rcsmediagroup.it/en/press-release/press-release-board-of-directors-results-at-31-december-2021/
https://www.statista.com/statistics/741223/leading-newspapers-in-brazil-by-digital-subscriptions/
https://pv-digest.de/bloomberg-quint-paid-content-in-indien-progressives-pricing-fuer-den-einzelartikelverkauf/
https://www.niemanlab.org/2020/03/slate-launches-a-metered-paywall-to-draw-more-membership-revenue-from-readers-not-just-listeners/
https://www.nytimes.com/2022/02/09/business/media/local-news-subscriptions.html
https://pv-digest.de/bloomberg-quint-paid-content-in-indien-progressives-pricing-fuer-den-einzelartikelverkauf/
https://www.alainelkanninterviews.com/denis-olivennes/
https://www.dallasnews.com/business/local-companies/2021/07/27/dallas-morning-news-parent-sees-first-rise-in-subscription-revenue-in-six-years/
https://www.gxpress.net/austrian-publisher-in-control-with-automated-e-paper-cms-12056
https://dircomfidencial.com/medios/de-los-50-000-de-la-vanguardia-a-los-109-000-de-el-pais-la-prensa-espanola-actualiza-hitos-en-suscriptores-digitales-20210728-0404/
https://www.thelocal.com/aboutus/

Publisher Title Data 5/7

ltaly Il Post 50,000 2022 Q1 Source New Entry EUR 10 / month
Germany Rheinpfalz Plus 46,987 2022 Q2 Source 157 EUR 990 / month
Germany Heise+ 45,000 2022 Q1 pv digest S517 EUR 1295 / month
Ireland Independent.ie 43,000 2022 Q1 Source New Entry EUR 599 / month
USA Newsday 42,000 2021 Q2 pv digest No change USD 6.99 / week
Denmark Zetland 42 000 2022 Q2 Source 5556 DKK 129 / month
South Africa News24 41,000 2021 Q4 Source No change ZAR 99 / month
Japan Nikkei Asia 40,212 2022 Q1 Publisher No change  USD 17.99 / month
Spain ARA 40,000 2021 Q1 Source No change EUR 999 / month
USA Defector 40,000 2021 Q3 Source No change UsD 79 / year
Spain Expansion 40,000 2022 Q1 Source New Entry EUR Q0 / year
Brazil Super Noticia 37,204 2022 Q1 Source No change BRL 9.90 / month
Portugal PUBLICO 35,000 2020 Q3 Source No change EUR 20 / quarter
UK Spectator 33,125 2021 Q4 Source No change GBP 10.99 / month
Austria Die Presse 33,000 2021 Q2 Source No change EUR 27 / quarter
Canada Toronto Star 32,000 2020 Q2 Source No change CAD 9.99 / month
India The Ken 30,000 2021 Q3 Source No change INR 3245 / year
Norway  Stavanger Aftenbladet 30,000 2020 Q4 Publisher No change DDK 229 / month
Spain El Confidencial 30,000 2021 Q4 Source No change EUR @ / month
Brazil Estado de Minas 29576 2022 Q1 Source No change BRL 9.90 / month

*  *Denotes changes since last reported — does not serve as a period on period comparison

*  **Includesdigital and e-paper subs

*  Prices shown are obtained using VPN and exclude promotional offers. Prices shown in your location may vary owing to
geo-targeting, promotional offers and local currently offers
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https://pressgazette.co.uk/interview-il-post-luca-sofri/
http://ausweisung.ivw-online.de/index.php?i=12&mz_pc=
https://www.irishtimes.com/business/media-and-marketing/mediahuis-revenues-rise-14-as-digital-subscriptions-surge-1.4811047
https://www.twipemobile.com/publishers-solidifying-subscriber-bases-through-non-traditional-means/
https://mybroadband.co.za/news/internet/423918-news24-and-netwerk24-grow-subscriptions-raking-in-r11-million-per-month.html
https://en.ara.cat/media/digital-renewal-at-the-ara-much-more-than-new-website_1_3114993.html
https://www.niemanlab.org/2021/09/the-worker-owned-defector-at-a-year-old-has-over-40000-paying-subscribers-and-3-2m-in-revenue/
https://www.rcsmediagroup.it/en/press-release/press-release-board-of-directors-results-at-31-december-2021/
https://www.statista.com/statistics/741223/leading-newspapers-in-brazil-by-digital-subscriptions/
https://www.publico.pt/2020/11/30/tecnologia/noticia/assinaturas-digitais-publico-cresceram-110-1941292?utm_source=newsletter&utm_medium=email&utm_campaign=dailyMember
https://pressgazette.co.uk/spectator-2020-results/
https://wan-ifra.org/2021/04/how-die-presse-built-its-data-capabilities-and-transitioned-to-a-data-friendly-news-organisation/
https://www.thestar.com/business/2020/05/06/torstar-grows-digital-subscriptions-as-pandemic-impacts-ad-revenue.html
https://reutersinstitute.politics.ox.ac.uk/risj-review/how-asian-business-site-attracted-30000-subscribers-publishing-one-story-day
https://wan-ifra.org/2021/10/how-spains-el-confidencial-gained-30k-subscribers-in-a-year/#:~:text=Since%20launching%20their%20paid%20content,subscribers%20as%20of%20September%202021.
https://www.statista.com/statistics/741223/leading-newspapers-in-brazil-by-digital-subscriptions/

Publisher Title Data 6/7

Switzerland Republik 28,798 2021 Q3 pv digest No change User defined
Spain ABC 28,000 2022 Q2 Source 3333 EUR 9.99 / month
Spain El Espanol 27,000 2022 Q1 Source 58.82 EUR 6.99 / month

Germany RP + 25841 2022 Q2 Source -3.21 EUR 2 / week
France La Croix 25,300 2021 Q4 Source No change  EUR 1190 / month
USA Quartz 25,000 2022 Q2 Source -741 USD 14.99 / month
Chile La Tercera 25,000 2021 Q3 Source No change  CLP 5490 / month
Germany  Allgemeine Zeitung + 20,445 2021 Q2 Source No change EUR 9.90 / month
Germany KN Mobil 20,339 2021 Q4 Source No change EUR 249 / week
Poland Puls Biznesu 17,030 2021 Q3 Publisher No change PLN 5525 / month
Germany The Pioneer 17,000 2022 Q2 Source 30.77 EUR 25 / month

South Africa Daily Maverick 17,000 2021 Q4 Source New Entry User defined
Brazil Correio Braziliense 16,896 2022 Q1 Source -32.48 BRL 2.90 / month
USA The Daily Memphian 16,200 2021 Q3 Source No change  USD 1299 / month

Germany Krautreporter 16,000 2021 Q2 pv digest No change EUR 7 / month
Brazil A Tarde 15,285 2022 Q1 Source No change BRL 92.90 / month
Spain Infolibre 13,500 2020 Q3 Source No change EUR 6 / month

Germany (Mitte‘bm’eﬁ'ﬁ;;;emg) EREN 2022 Q1 Source 182 EUR 1099 / month
USA America 12,000 2022 Q1 Source New Entry USD 4.99 / month

Germany NWZ Online Plus ** 13,000 2022 Q2 Source New Entry EUR 9.90 / month

*  *Denotes changes since last reported — does not serve as a period on period comparison

*  **Includes digital and e-paper subs

* Prices shown are obtained using VPN and exclude promotional offers. Prices shown in your location may vary owing to
geo-targeting, promotional offers and local currently offers
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https://dircomfidencial.com/medios/20minutos-se-convierte-en-el-digital-generalista-mas-leido-de-espana-segun-gfk-dam-20220519-0401/
https://dircomfidencial.com/medios/los-medios-digitales-ante-el-reto-de-seguir-sumando-suscriptores-tras-el-boom-de-la-pandemia-20220401-0405/
http://ausweisung.ivw-online.de/index.php?i=12&filter=0&sort=&mz_pc=202203
https://www.paudal.com/2021/12/30/in-2021-changes-and-challenges-for-la-croix-2/
https://qz.com/2154695/quartz-is-taking-down-the-paywall-on-qz-com/
https://www.inma.org/blogs/ideas/post.cfm/la-tercera-appeals-to-subscribers-appetites-with-digital-subscription-offer?_zs=kEW8N1&_zl=4RNR6
http://ausweisung.ivw-online.de/index.php?i=12&filter=0&sort=&mz_pc=202107
http://ausweisung.ivw-online.de/index.php?i=12&filter=0&sort=&mz_pc=202112
https://www.turi2.de/wissen/newsletter/gabor-steingart-die-zeitung-ist-die-hoehlenmalerei-des-mediengeschaefts/
https://www.dailymaverick.co.za/about/#:~:text=Reader%20support%20is%20driven%20primarily,the%20amount%20of%20their%20contribution).
https://www.statista.com/statistics/741223/leading-newspapers-in-brazil-by-digital-subscriptions/
https://dailymemphian.com/article/24181/daily-memphian-third-anniversary-eric-barnes-local-journalism
https://www.statista.com/statistics/741223/leading-newspapers-in-brazil-by-digital-subscriptions/
https://whatsnewinpublishing.com/how-spains-infolibre-managed-to-increase-subscribers-staff-audience-during-the-covid-crisis/
http://ausweisung.ivw-online.de/index.php?i=12&filter=0&sort=&mz_pc=202203
https://resources.piano.io/client-success/america-media-from-0-to-10k-subscribers-in-9-months
http://ausweisung.ivw-online.de/index.php?i=12&filter=0&sort=&mz_pc=202204

Publisher Title Data7/7

Spain La Voz de Galicia 10,000 2021 Q2 Source No change EUR 6.95 / month

*  *Denotes changes since last reported — does not serve as a period on period comparison
*  Prices shown are obtained using VPN and exclude promotional offers. Prices shown in your location may vary owing to
geo-targeting, promotional offers and local currently offers
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https://medium.com/we-are-the-ipi-global-network-for-journalism/how-a-reader-responsive-revenue-strategy-strengthened-spanish-journalism-23d0d4bffea3

Publisher Group Data

The New York Times

(Group) 9,585,000 2022 Q2 Source New entry
USA Dow Jones 3,941,000 2022 Q2 Source S57.64
Japan Nikkei 1,868,407 2021 Q2 Publisher No change
USA Gannett 1,750,000 2022 Q2 Source 16.67
Sweden Bonnier 1,200,000 2020 Q4 Source No change
Germany Axel Springer 1,006,800 2021 Q2 Source No change
Norway Schibsted 1,000,000 2021 Q3 Source No change
Australia NewsCorp Australia Q46,000 2022 Q2 Source 1679
USA Lee Enterprises 492000 2022 Q2 Source 233
USA Tribune 441,000 2021 Q2 Source No change
Argentina Grupo Clarin 366,000 2022 Q2 Source 22.00
Norway Amedia 350,000 2020 Q4 Source No change
USA (Net'viS;T:)ters) 300,000 2022 Q1 Source No change
USA McClatchy 299000 2020 Q4L Source No change
Germany Madsack 165,000 2022 Q1 Source New entry
Spain Prisa Media 156,000 2022 Q2 Source New entry
Germany NOZ Media 150,000 2021 Q3 Source No change
Switzerland Tamedia 144,000 2022 Q2 Publisher 286
Australia Australia Community Media 100,000 2021 Q3 Source No change
Sweden MittMedia 95,000 2020 Q2 pv digest No change
Spain Vocento 21,000 2022 Q2 Source 2133

*  *Denotes changes since last reported — does not serve as a period on period comparison
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https://nytco-assets.nytimes.com/2022/05/NYT-Press-Release-3.27.2022-Final-O2ACvs2.pdf
https://newscorp.com/wp-content/uploads/2022/05/FINAL-Filed-10-Q-Q3-FY-2022.pdf
https://pressgazette.co.uk/gannett-digital-circulation/
https://www.odgersberndtson.com/en-gb/insights/bonnier-news-bucking-the-trend-in-publishing
https://www.axelspringer.com/en/press-releases/one-million-digital-subscriptions-axel-springer-news-offerings-reach-record-level
https://www.linkedin.com/posts/torjacobsen_schibsted-reaches-new-milestone-more-than-activity-6844203518052634624-lWX4
https://newscorp.com/wp-content/uploads/2022/05/Q3-FY2022-Earnings_FINAL_5-May-2022-1230pm.pdf
https://investors.lee.net/news-releases/news-release-details/lee-enterprises-reports-strong-digital-growth-second-quarter
https://www.globenewswire.com/en/news-release/2021/05/06/2224565/0/en/Tribune-Publishing-Company-Reports-First-Quarter-2021-Results.html
https://finance.yahoo.com/news/grupo-clar-n-announces-first-014500334.html#:~:text=Grupo%20Clar%C3%ADn's%20Adjusted%20EBITDA%20Margin,1%2C038.6%20million%20reported%20in%201Q21.
https://www.dnv-online.net/medien/detail.php?rubric=Medien&nr=138405
https://www.nytimes.com/2022/02/09/business/media/local-news-subscriptions.html
https://www.pressgazette.co.uk/news-publishers-surpassed-100000-digital-subscriptions/
https://medieninsider.com/das-ippen-modell-das-steckt-hinter-madsacks-neuer-digital-strategie/9882/
https://dircomfidencial.com/medios/los-ingresos-de-prisa-media-suben-un-7-en-el-primer-trimestre-y-ya-supera-los-150-000-suscriptores-digitales-20220426-1842/
https://garciamedia.com/blog/in-germany-these-regional-newspapers-sport-new-look/
https://www.gxpress.net/article/7255/acm-connecting-with-a-ton-of-digital-subscribers
https://dircomfidencial.com/medios/20minutos-se-convierte-en-el-digital-generalista-mas-leido-de-espana-segun-gfk-dam-20220519-0401/

Global

Global

USA

China

China

China
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USA

USA

India

USA

USA

Global

USA
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Global

USA

USA

SKorea

USA

Video Streaming Data 1/2

Netflix

221,600,000

Amazon Prime Video ** 200,700,000

Disney+
Tencent Video
iQiyi
Youku
Youtube Premium

Hulu

Paramount +
(Ex CBS All Access)

Eros Now

Lionsgate
(ex starz/starzplay)

Discovery +
Curiosity Stream
ESPN+
Apple TV ***
DAZN
HBO Max
Peacock TV
Wavve

AMC Networks

137,700,000

124,000,000

97,000,000

20,000,000

50,000,000

45,600,000

40,000,000

39,200,000

31,400,000

24,000,000

23,000,000

22,330,000

20,000,000

15,000,000

13,210,000

13,000,000

10,000,000

2,500,000

2022 Q2

2022 Q1

2022 Q2

2022 Q2

2022 Q1

2020 Q2

2021 Q3

2022 Q2

2022 Q2

2021 Q2

2022 Q1

2022 Q2

2022 Q1

2022 Q2

2021 Q2

2021 Q3

2022 Q1

2022 Q2

2020 Q3

2022 Q2

Source

Source

Source

Source

Source

Source

Source

Source

Source

Source

Source

Source

Source

Source

Source

Source

Source

Source

Source

Source

-018
No change
6.09
-3.88
-8.49
No change
No change
0.66
New entry
No change
No change
20.00
New entry
30.58
No change
No change
No change
Ly Ll
No change

5.56

USD 9.99 / month
USD 899 / month
USD 7.99 / month
RMB 20 / month
RMB 25 / Month
RMB 15 / month
USD 11.99 / month
USD 5.99 / month
USD 4.99 / month
INR 49 / month
Varies (Group)
USD 4.99 / month
USD 2.99 / month
USD 6.99 / month
USD 4.99 / month
USD 19.99 / month
USD 9.99 / month
USD 4.99 / month
7900 KRW / month

USD 8.99 / month

*  Prices shown are obtained using VPN and exclude promotional offers. Prices shown in your location may vary owing to

geo-targeting, promotional offers and local currently offers
*  *Denotes changes since last reported — does not serve as a period on period comparison
* " Figure shown is Prime subscribers with access to video, not direct subscribers to video
e *** Subscription numbers stated as 40m, with 62% on free trial
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https://www.thedrum.com/news/2022/04/20/netflix-subscribers-plunge-here-s-what-its-new-advertising-model-could-look
https://mediatel.co.uk/news/2022/01/26/amazon-prime-gains-most-gb-subscribers-in-q4-2021/
https://variety.com/2022/digital/news/disney-plus-march-2022-earnings-1235264311/
https://www.lwxsd.com/pc/info_view.php?tab=mynews&VID=23143
https://variety.com/2022/biz/news/iqiyi-cuts-losses-subscriber-numbers-1235192749/
https://variety.com/2020/biz/asia/tencent-iqiyi-china-video-streaming-takeover-merger-1234636656/
https://www.theverge.com/2021/9/2/22654318/youtube-50-million-premium-music-subscribers-streaming-services
https://variety.com/2022/digital/news/disney-plus-march-2022-earnings-1235264311/
https://www.barrons.com/articles/paramount-streaming-subscribers-earnings-51651585856
https://www.businesswire.com/news/home/20210525005605/en/Eros-Now-Outlines-Detailed-Operating-Metrics-for-Fiscal-Year-2021-and-Updates-Forward-Guidance
https://www.digitaltveurope.com/2022/02/04/international-growth-for-starzplay/
https://thestreamable.com/uk/news/discovery-reaches-24-million-dtc-subscribers-in-q1-2022-giving-new-warner-bros-discovery-100-million-streaming-subscriptions
https://wtop.com/business-finance/2022/03/silver-spring-documentary-company-sees-jump-in-global-subscribers/
https://variety.com/2022/digital/news/disney-plus-march-2022-earnings-1235264311/
https://observer.com/2021/11/apple-tv-plus-subscribers-growth-netflix-disney-plus-amazon-ted-lasso/
https://www.bbc.co.uk/news/business-58219424
https://www.digitaltrends.com/home-theater/hbo-max-q4-2022/
https://variety.com/2022/tv/news/peacock-subscribers-users-q1-1235242891/
https://www.digitaltveurope.com/2020/09/28/south-korean-streamer-wavve-hits-10-million-users/
https://deadline.com/2022/05/amc-networks-streaming-subscribers-walking-dead-killing-eve-1235016818/

Video Streaming Data 2/2

China Bilibili 8,800,000 2022 Q1 Source New entry RMB 168 / year
SE Asia Viu 8,400,000 2022 Q1 Source 20.00 INR 99 / month
Global Crunchyroll 5,000,000 2021 Q3 Source No change USD 7.99 / month
Nordic Viaplay 4,800,000 2022 Q2 Source 20.00 DDK 89 / month
Ger/Neth RTL 4,310,000 2022 Q2 Source 2676 EUR 499 / month
Turkey BluTV 4,200,000 2021 Q2 Source No change LIRA 22.90 / month
India Alt Balaji 3,880,000 2022 Q2 Source 3379 INR 100 / 3 month
USA/UK Britbox**** 3,600,000 2022 Q2 Source 38.46 USD 6.99 / month
Canada Crave 3,000,000 2022 Q2 Source 345 CAD 9.99 / month
Mexico Claro video 2,974,000 2021 Q1 Source No change MXN 69 / month
Australia Stan 2,500,000 2022 Q1 Source 417 AUD 10.00 / month
USA Sling TV 2,250,000 2022 Q2 Source -1211 USD 35 / month
UK Now 2,210,000 2021 Q4 Source No change GBP 9.99 / month
ltaly Timvision 2,000,000 2020 Q4L Source No change EUR 1999 / month
China Mango 1,800,000 2022 Q1 Source New entry USD 199 / month
Australia Kayo 1,200,000 2022 Q2 Source .09 AUD 25 / month
Australia Binge 1,200,000 2022 Q2 Source 3559 AUD 10 / month
Australia Foxtel Now 206,000 2022 Q2 Source -925 AUD 25.00 / month

*  Prices shown are obtained using VPN and exclude promotional offers. Prices shown in your location may vary owing to

geo-targeting, promotional offers and local currently offers
*  *Denotes changes since last reported — does not serve as a period on period comparison
e " Britbox figures now includes subscribers to ITV Hub
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https://marketingtochina.com/video-streaming-in-china-a-diversified-market-as-well-as-opportunities-for-brands/
https://finance.yahoo.com/news/viu-strengthens-position-one-top-020000787.html?guccounter=1&guce_referrer=aHR0cHM6Ly93d3cuZ29vZ2xlLmNvbS8&guce_referrer_sig=AQAAAIXI0Az02T4TPhTcxW37XYY9jZMh5YK4R1iMQe5WqxJWxqlCZus_UFZTADdBc_e_Fj2SdDxO7roelIurejyFr--tKyTsExTrgugPKn0ZM7GsMZIxPww4X6OQgJLvAzfIqOj9EYbJ_w9ohvKcz3n817YHL_ty8cFkZ7D2R7C8aRKE
https://www.crunchyroll.com/anime-news/2021/08/03/crunchyroll-reaches-5-million-subscribers-announces-new-project
https://www.viaplaygroup.com/sites/default/files/pr/202204258786-1.pdf
https://www.rtlgroup.com/files/pdf3/2022.05-rtl-group-quarterly-statement-q1-20221.pdf
https://www.dailysabah.com/business/tech/turkish-blutv-leaves-netflix-behind-as-top-streaming-platform-in-q1
https://www.exchange4media.com/digital-news/altbalaji-fy22-revenue-jumps-68-to-rs-1026-crore-120385.html
https://www.statista.com/statistics/1226368/britbox-subscriptions-worldwide/
https://bce.ca/investors/financial-reporting/2022-Q1/2022-q1-presentation.pdf
https://www.digitaltveurope.com/2021/03/08/latin-american-svod-market-to-double-within-five-years/
https://mumbrella.com.au/stan-ceo-martin-kugeler-gives-update-on-the-platforms-strategy-and-focus-for-2022-725971
https://streamingbetter.com/sling-tv-subscribers-q1-2022-dish/
https://www.statista.com/statistics/895374/now-tv-households-in-the-uk/
https://www.telecompaper.com/news/timvision-tops-2-million-users-adds-discovery-channels--1365073:~:text=Telecom%20Italia%20(TIM)%20said%20its,in%20the%20Italian%20TV%20market.
https://marketingtochina.com/video-streaming-in-china-a-diversified-market-as-well-as-opportunities-for-brands/
https://newscorp.com/2022/05/05/news-corporation-reports-third-quarter-results-for-fiscal-2022/
https://newscorp.com/2022/05/05/news-corporation-reports-third-quarter-results-for-fiscal-2022/
https://www.mediaweek.com.au/foxtel-group-third-quarter-results-reveal-streaming-subscriber-numbers-rise/

Music Streaming Data

Global Spotify 182,000,000 2022 Q2 Source 1 USD 9.99 / month

China Te”fgr”otugusm 80,200,000 2022 Q2 Source 12,64 RMB 20 / month
Global Apple Music 72,000,000 2022 Q2 Source No change USD 9.99 / month
Global Amazon Prime Music 64,000,000 2021 Q3 Source No change USD 9.99 / month
Global YouTube Music 55500000  2021Q3 Source No change  USD 9.99 / month

Premium

Global NetEase Music 36,740,000 2022 Q2 Source 5119 RMB 18 / month
USA Sirius Xm 34,000,000 2022 Q1 Source 0.00 USD 17.99 / month
USA Pandora 6,400,000 2021 Q1 Source No change USD 4.99 / month
MENA Anghami 1,400,000 2022 Q2 Source 0.00 USD 4.99 / month
N. America LiveXLive 1,162,000 2021 Q1 Source No change USD 9.99 / month

India Gaana 1,000,000 2020 Q1 Source No change INR 99 / month

* Subscriber data compiled in September 2021 — Spotify and Tencent Music information updated in November 2021
*  Prices shown are obtained using VPN and excludes promotional offers. Prices shown in your location may vary owing to
geo targeting, promotional offers and local currently offers
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https://musically.com/2022/04/27/spotify-q1-2022-financials/
https://www.musicbusinessworldwide.com/tencent-music-netease-cloud-music-both-added-more-paying-music-users-than-spotify-in-q1/
https://www.businessofapps.com/data/apple-music-statistics/
https://mobilesyrup.com/2021/09/02/youtube-premium-and-music-reach-cumulative-subscriber-count-of-50-million/
https://mobilesyrup.com/2021/09/02/youtube-premium-and-music-reach-cumulative-subscriber-count-of-50-million/
https://www.beingsmart.ca/netease-cloud-music-records-39-revenue-growth-in-q1-51-subscriber-boost
https://markets.businessinsider.com/news/stocks/siriusxm-reports-fourth-quarter-and-full-year-2021-results-1031148556?op=1
https://routenote.com/blog/pandoras-users-drop-q1-2021/
https://www.businesswire.com/news/home/20220517005804/en/Anghami-Reports-Full-Year-2021-Financial-Results-With-Total-Revenue-of-35.5-Mn-Up-16-Year-Over-Year-and-Preliminary-Q1-2022-Revenue-of-9.3-Mn-Up-23/?feedref=JjAwJuNHiystnCoBq_hl-d2-_-DMJyMm3uYmtOy2XFwcvlLbwpKQTgkxGMXSeZO97dI9_69nqXXndEkzoNy31peBvhKXN8xoKDPrCnMXhC58cMd5Jhr97vTYoLZQbGkSxJ0LM3ryl-yrNKrvMa0Wtg==
https://markets.businessinsider.com/news/stocks/livexlive-media-announces-13th-consecutive-quarter-of-record-revenue-1030725917
https://musically.com/2020/02/19/spotify-apple-how-many-users-big-music-streaming-services/

FIPP

Connecting
Global Media

FIPP connects global media and
represents content-rich companies or
individuals involved in the creation,
publishing or sharing of quality content
to audiences of interest. FIPP exists to
help its members develop better
strategies and build better businesses
by identifying and communicating
emerging trends, sharing knowledge,
and improving skills, worldwide.

www.fipp.com

piano

Piano’s Digital Experience Cloud empowers
organisations to understand and influence
customer behaviour. By unifying customer
data, analysing behaviour metrics and
creating personalised customer journeys,
Piano helps brands launch campaigns and
products faster, strengthen

customer engagement and drive
personalization at scale from a single
platform.

pidano.io

With special thanks to Markus Schéberl of pv-digest
for his assistance with compiling data for this report.

Methodology

How was the data collected?

FIPP uses a combination of publicly available data and data supplied by
publishers to compile this report. Due to the use of publicly available
sources, we cannot guarantee the accuracy or recency of the figures
reported. The sources of our data is specified within the tables. Prices

shown may be influenced by geolocation and dynamic pricing practices.

Why is my title, group or country not included?

We have tried to be as comprehensive as possible in sourcing data, but
due to our reliance on publicly available data, this report should not be
viewed as an exhaustive list. Should you wish to be included in future
reports, please register your interest by e-mail to
mcloeteconsulting@gmail.com.

Why do you not include print and digital combinations?

We are aware that many publishers are enjoying tremendous success
with packages which include both print and digital subscriptions. The
focus of this report is, however, to act as a showcase of success for
digital subscription revenue streams in publishing, music and video
streaming, and as such we do not feature combined print and digital
subscription figures.
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